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2. When the Market Resets

When the market resets

The financial crisis caused a step change in the ad markets for some sectors

US ad spend, 2000-2019 (Sbn, 2019 dollars)

“The 2008/9 crisis totally
changed the picture for print,”
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85 years of US advertising

Waves of change

B Internet
v

B Radio
W Magazines
W Newspapers
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“2020, Traditional is dead”

(2009, Fall)

Newspaper Advertising Revenue:
$80- Adjusted for Inflation, 1950 to 2014
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“Growth
Version”

Google Revenue
Added by @baekdal
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What Killed The Newspapers?
Google Or Facebook? Or...?
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4. Touch Point (Z)e| w3}

Media is TouchPoint
B
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5.1.

VALLEY
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MUSIC REVENUES
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Streaming Drives Global
Music Industry Resurgence
U.S. MUSIC INDUSTRY REVENUES

2009 2019

Streaming War - Video Streaming War - Video

vido hulu evideo  hulu

WATCHA PLAY
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STREAMING WAR in Korea
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Apple + Amazon
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5.2. Subscription

Subscription Economy ! Subscription Ownership = Access (Membership)
Economy !
Regular, Predictable CASH FLOW+T.P.
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